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SILICON VALLEY’S PREMIER MIXED-USE TRANSIT
ORIENTED DEVELOPMENT OPPORTUNITY

Market Park

SOUTH VILLAGE




THE OFFERING MARKET PARK SOUTH VILLAGE

Newmark, as exclusive advisor, is pleased to present the generational opportunity to acquire Market Park South Village (“South Village”
or the “Property”), Silicon Valley’s largest mixed-use transit-oriented development site. Spanning 63-acres, South Village has zoning and
EIR approval for between 1,700-3,450 residential units, 1.5M - 3.4M SF of commercial space, and nearly 6.5 acres of dedicated park area
complimented by miles of walking/biking trails, flowing creeks, and vibrant plant life, all seamlessly integrated with the new Berryessa Bay
Area Rapid Transit (“BART”) station in San Jose, CA.
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INVESTMENT HIGHLIGHTS

MARKET PARK SOUTH VILLAGE

The retail & housing amenities provided in the Urban Village
plan will create the small-town neighborhood environment that
residential tenants desire and indoor/outdoor amenity that

tenants require in order to compete for talent with the largest
Silicon Valley companies without developing their own campus.

South Village, the second phase of the Market Park develop-
ment project, has received full zoning and Environmental Impact
Report (“EIR”) approvals. The project could receive permit ap-
proval and break ground as early as 2023, or additional entitle-
ment work could be done to reconfigure the development.

Over the past several decades transit nodes have been the
primary driver of both commercial & multifamily demand, which
has spurred the development of nearly every site with direct
proximity to rail stations. As such, Market Park South Village
remains one of the, if not the, last remaining core opportunity for
developers looking for scale.
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Silicon Valley’s supply constraints have driven new and tenured
companies to expand southeast along transit nodes, like Market
Park at Berryessa Station, in order to take advantage of rent
savings for large blocks of space while still tapping into the most
desirable employee base.

The world’s largest technology companies saw exceptional
growth during the pandemic and their need for large blocks of
space are not going away. At the same time, demand from a
rapidly growing Life Science sector has reduced the supply of
Class A office space thus and displacing tenants southeast,
towards Market Park South Village.

Home values across the Bay Area have increased by an
average of 18% in just the past 12 months, with some areas
experiencing increases higher than 30%. Historically, approx-
imately 45% of households in Silicon Valley have rented as
opposed to owned, as home values continue to sky rocket,
more households will rent in order to live in Silicon Valley.
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FULLY ENTITLED & APPROVED EIR

QFFICE

D RESIDENTIAL I:'

PARKING STRUCTURE

3,433

UNITS

il

'f\,‘ E PR TR I R

MARKET PARK SOUTH VILLAGE

6.4

AC PARK

TR

S13ESIOTHI Al olols

NEWMARK

14K
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Use Stories Size Size Ratio Parking Stalls|
o1 Commercial 2.66 6-12 228,000 - 456,000 SF 2.00- 3.90 FAR 680- 1,375
02 Commercial 1.92 6-15 283,800 - 709,500 SF 3.40- 8.50 FAR 850 - 2,100
03 Commercial 2 6-18 283,800 - 709,500 SF 3.30- 8.10 FAR 850 - 2,100
04 Commercial 2.52 6-18 186,000- 372,000 SF 1.70- 3.40 FAR 550 - 1,100
05 Commercial 4.47 5-10 309,030 - 618,060 SF 1.60- 3.20 FAR 930 - 1,850
06 Commercial 1.5 4-10 209,370 - 534,940 S5F 3.20- 8.20 FAR 624 - 1,600
H1 Housing 2.06 5-7 284 - 364 Units 138- 177 U/AC 341 - 437|
H2 Housing 3.08 5-10 422 - 1,250 Units 138 - 409 U/AC 506 - 1,500
H3 Housing 3.35 5-10 462 - 1,113 Units 138- 337 U/AC 554 - 1,350
H4 Housing 2.33 5-7 322 - 432 Units 138- 185 U/AC 386 - 518
H5 Housing 1.51 5-7 210 - 274 Units 138- 185 U/AC 252 - 320
R1 Recreation 1.9 3.40 Acres
R2 Recreation 1.61 1.61 Acres
P1 Recreation 1.4 1.40 Acres
TOTAL 32.3 6,523 - 14,250
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BERRYESSA URBAN TRANSIT VILLAGE MARKET PARK SOUTH VILLAGE

Market Park San Jose is one of four districts at the core of the City of San Jose’s planned Berryessa BART Urban Village. The plan for the
city’s first transit urban village encompasses 270 acres — including Market Park’s 120 acres — centered on the Berryessa Transit Center. The
vision calls for an attractive and vibrant urban community with a mix of employment and residential uses, including up to 4,800 new housing
units, 6.7 million sg. ft. of commercial and office space, and jobs for 22,000 people — all accessible via transit, bicycling and walking. Market
Park San Jose is a key element in this vision.

South Village
(Subject property)

Balanced Capacity Option

‘ Market Park ‘

e e |

I Berryessa BART I
Urban Village

|

Land Use

BN Employment/Commercial
Open Space
Residential
- Retail/Mixed-Use

BERRYESSA BART URBAN VILLAGE PLAN
SKIDMORE, QWINGS & MERRILL LLP
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THE BERRYESSA TRANSIT STATION MARKET PARK SOUTH VILLAGE

PHASE 1 OF THE SILICON VALLEY e
TRANSIT AUTHORITY BART EXTENSION

The Berryessa BART Station is one of two stations that are part
of the 10-mile Berryessa Extension, the first phase of the 16-mile
BART Silicon Valley extension of the regional BART system. The
station is located between Berryessa and Mabury roads, adjacent
to the San Jose Flea Market and positioned where the Penitencia
and Coyote Creeks meet in east San Jose. Its architecture and
landscaping reflects the environment, including water flow, and
features the natural habitat and San Jose’s agricultural past.
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» Trains arrive every 7 1/2 minutes » 25,000 daily passengers projected in 2030
* VTA bus transit center with Express Bus service to Down- * Approximately a 60-minute trip to
town San Jose San Francisco
* Freeway access from US 101/Oakland Road and I-680/ * Multi-story parking garage next to station
Berryessa Road » Convenient private shuttle and “Kiss-and-Ride”
* On-site bicycle paths and indoor bicycle storage room loading areas
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FUTURE CONNECTIVITY TO CALTRAIN MARKET PARK SOUTH VILLAGE
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Palo Alto, Sunnyvale, and Mountain View have historically been the pre-

ferred submarkets for Silicon Valley’s technology companies, but increas- |\ S e ACC E S S TO

ing competition between just a handful of tech companies has not only

displaced everyone else, but has even displaced the most aggressive of B ' : SeiEesnaks
those tech companies. As a result, companies have been moving fur- Y EST T T e = E N D L ES S
ther southeast, towards Market Park South Village, in order to find more Sy § :
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Market Park South Village will offer it's
3 = : tenants a convenient local retail base
N/‘ s onsite for most of their day to day needs.
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HIGH BARRIERS TO ENTRY LIMIT SUPPLY

MARKET PARK SOUTH VILLAGE

LACK OF DEVELOPMENT IS INCREASING HOME VALUES AND MARKET RENTS

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
m Population ®mHousing Units
1-Bedroom Market Rents for Class A 1-Bedroom Inventory & Occupancy for *  Absorption of Class A Unit in Silicon Valley
Product near Transit

400,000
350,000
300,000
250,000
200,000
150,000
100,000

50,000

$4.40

$4.20

$3,400 100%

AN

e

Class A Product near Transit

California has experienced exceptional population growth over the
past decade with an average increase of ~250,000 people per year.
California added less than 650,000 single family homes and multi-
family units over the same period of time, an average of 64,000 units
per year.

Silicon Valley's population has grown by an average of 15,000 peo-
ple per year since 2010, nearly 150,000 people in total.

Over the same period of time, Silicon Valley built less than 4,000
units a year on average, 40,000 units in total.

Silicon Valley’s Multifamily development pipeline is showing signs
of slowing with less than 6,000 units on track to deliver in the next 3
years.

within 1 mile of a ralil station have benefited
from strong occupancy historically, main-
taining at least 90% occupancy since before
2000.

25,000

95%

$4.00

$3.80

$3.60

$3.40

$3.20

$3.00

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

$3,200 90%
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The lack of sufficient housing supply

85%
$3,000
80%

$2,800 75%

70%
$2,600 65%
60%
$2,400 55%

50%
$2,200

2000
2001
2002
2003
2004
2005
2006
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2008
2009
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2010

2011

2012

2013

20,000 throughout the state, and particularly sur-

rounding around rail stations, has allowed
for strong occupancy as comparable inven-
tory has quadrupled over the same period
of time.

¢ In addition to Silicon Valley’s historically
strong absorption, market rent for these
1-bedroom units has seen a steady com-
pound annual growth rate equal to 2.7%
since 2010.

15,000

10,000

5,000

2014
2015
2016
2017
2018
2019




TECH’S RAPID GROWTH & HIGH SALARIES WVARKET PARK SOUTH VILLAGE

Silicon Valley is home to 6 of the World’s 10 Most Valuable Companies, many of them have doubled their Median
market value in just 24 months. Company Salary

Employees in of technology companies benefit from the highest wages of any

industry, with median salaries more than 2x the rest of California, and 3x more than the rest of the country.
100% of the top 25 highest paying companies in the United States have key office locations in the Bay Area,

with 76% of them choosing the Bay Area as their global Headquarters.

Silicon Valley’s dominant tech companies accelerated their growth during the pandemic, using the near term

uncertainty as an opportunity to expand their foot print and build new campuses to attract & house new talent. [|\aware* 158,063
Despite the surge of remote work caused by the pandemic, the executives of the largest companies are indi- 5
. . . . . . . Google 161,254
cating a need for in-office collaboration to fuel innovation and accelerate growth of both the company and its
Facebook* 152,962

employees.
SINCE THE BEGINING OF THE PANDEMIC...
sih P ;“?
+7,000 New Employees (+5%) + 11,000 New Employees (+11% +16 ,402 New Employees (+14%)
eBay* 140,056
$4SOB US Investment Plan +$1 BT Additional Market Cap +$1 BT Additional Market Cap
+71 .5V SF added in Silicon Valley

+1.5M SsF added in silicon valley +10OM SF planned in Silicon Valley
v‘7

M B Microsoft

# e : _\,‘ \ ¥ %“ ; T—_—

f{facebook '\ | S T

)
! .| NVIDIA AN \”":'.;z);.. Adobe* 135,027

i s i o A v N4 :

i B 248 'f'._.u) G Genentech* 133,605
T : e - o | = —

= ¢/ W | | \Vestern Digital* 137,527

+500,000 New Employees (+62%) +13,662 New Employees (+30%) +5 200 New Employees (+38%)
) — o tiona e
+$7508 Additional Market Cap -|-$5 9 Additional Market Cap +$66OB itional Market Cap

+120M SF of Us Industrial added +1 .4\ SF added in Silicon Valley e o] 010] SQEGELLEANISINUREIEAN + Headquartered in the Bay Area
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RECORD DEMAND FOR HIGH QUALITY SPACE

Rents Are Exceeding 2019 Levels for Large Blocks of Class A Office
San Francisco Bay Area Class A Office Rents for spaces larger than 50,000 SF have continued to climb beyond pre-pan-
demic levels for high quality space as nearly a decade of demand backlog has been shaken up following the pandemic.

$59.06 $50.12  $59.14

CLASS A =
OFFICE
RENTS
PER -
QUARTER =
(>50,000 SF) =

$57.21  $57.22

2019 Q1 2020 Q1 2021 Q1

Leases Total Leased
Signed Square Footage

$59.15

$58.88

/1%

of All Bay Area
Developments
are Pre-Leased

Average Lease Size The average lease size

has increased by 35%

2019 890 25M SF 28,000 SF &

science companies

92021 580 22M SF 38,000 SF st sccommae

Life Science Demand is 311% Higher Than Supply
The San Francisco Bay Area is home to two of the largest Life
Science hubs in the world, the East Bay and San Francisco
Peninsula. Since the COVID-19 pandemic, billions of dollars
have been spent by both leaders of the Life Science Industry
and invested in new growing companies. The demand for lab
space in the Bay Area has rapidly out passed supply, forcing
tenants to migrate further southeast in order to find enough
space. This unprecedented demand has caused some investors
to converted their office space into Life Science which is push-
ing even traditional and creative office tenants further southeast
as well.

6,000,000 SF

5,000,000 SF

4,000,000 SF

3,000,000 SF

2,000,000 SF

1,000,000 SF

OSF |

their growth.

I Peninsula  East Bay

S\

Supply Demand

\

EAST BAY

SAN (
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LACK OF SUPPLY IS DRIVING TENANTS SOUTHEAST

As the tenant base of Silicon Valley continues to expand and grow, large blocks of office space have become exceedingly
difficult to obtain. Nearly 100% of scalable projects in Sunnyvale and Mountain View have been sold to a user or encum-
bered by long-term leases forcing one to look for scale in neighboring markets. Even Silicon Valley’s most notable and
prestigious tenants (such as Google, Apple, Microsoft) are in need of large blocks of real estate for their growing operations
and have circled San Jose as their location for expansion.

LIFE SCIENCE MARKET OVERVIEW

SILICON VALLEY\

I SAN JOSE \
v .‘

1 Class A Office within 1mile of rail transit station

MARKET PARK IS A Market ﬁ:l?\: Inventory | Available
San Francisco |$6.50 |1.3M SF [2.40%
50% DISCOUNT East Bay $6.00 |5.0M SF |1.90%
L?F%A/ISPSQECD:E-’-?/IE;ZE?S Upper Peninsula | $6.00 [16.5M SF |7.70%
Lower Peninsula | $5.75 |[3.5M SF 9.70%
Silicon Valley $4.00 |[4.6M SF 7.90%
OFFICE MARKET OVERVIEW !
Rent .
MARKET PARK IS A Market FSG Inventory | Available
30% DISCOUNT San Francisco |$6.40 |[62.6M SF |6.10%
COMPARED TO OTHER Upper Peninsula|$6.56 |6.6M SF |[11.10%
OFFICE MARKETS Lower Peninsula | $6.85 |14.1M SF [8.00%
Silicon Valley $4.89 |5.4M SF 12.20%

CAMPUS AMENITIES ATTRACT HIGH CALIBER TALENT

In order to recruit and retain the top executives, engineers, sales, management and innovative talent,
today’s companies must offer more than a competitive salary to prospective and current employees.
The most appealing perk of a large company is a fully integrated campus with high quality finishes,

an abundance of on-site amenities and a diverse set of walking distance, retail options. This has long
been the appeal of an urban core, however it is very expensive to acquire a single building or any iden-
tity in a dense downtown,

Market Park South Village will offer tenants an iconic project with high visibility, an unmatched onsite
amenity base with an abundance of walkable retail which, with access BART, will unmatched by any
existing project in the Silicon Valley. These desirable campus features are used as tools to recruit and
retain the highest quality employee base and is viewed not only as a perk by companies but as a nec-
essary tool to continue to grow and expand.
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Newmark Knight Frank (the “Agent”) has been engaged as the exclusive sales representatlve for the sale of 47488 Kato Road Fremont Callfornla (the "Prqperty’? by the Seller. The inf bh contain ) :
herein has been obtained from sources deemed reliable but has not been verified and no guarantee, warranty or reprefSentatlon elther express or implied, is made WIth,respect to su h ation.. Terms of &~
sale or lease and availability are subject to change or w:thdrawal without notice. & i - > g%

INVESTMENT COMPANY
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SCOTT BALES STEVEN GOLUBCHIK NICHOLAS BICARDO RAMSEY DAYA

Vice Chairman Multifamily Vice Chairman Office Vice Chairman Retail Vice Chairman Debt LA SR AL
t 415-445-5138 t 415-445-5148 t 415-445-5172 t 415-399-8085 t 408-453-4700 x 117
Scott.Bales@nmrk.com  Steven.golubchik@nmrk.com Nicholas.Bicardo@nmrk.com Ramsey.Daya@nmrk.com Ralph@ralphborelli.com

CA Lic #: 01002027 CA Lic #: 01712816 CA Lic #: 01380524 CA Lic #: 01248046 CA Lic #: 00465691



